Logo Research

Monday, March 23, 2020 10:02 AM

| began my logo research by compiling as many brewery logos as | could. It is important (As lined out in
the brief) that while the logo and branding should be unique it should also fit within the current market.
Digesting many logos would help me to do this.
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Mainly one colour, sometimes two.
Type and icon can be used separately
but feature together.
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Type based only
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Type only
single colour
Not all state “Brewery”

Completely graphical
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Completely graphical
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Mainly graphical
Lots of detail
Multiple colours

Type with embedded graphic
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Type with embedded graphic
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Graphic dependant logo
Type doesn’t work on its own
One colovur.

This activity allowed me to identify common trends and group the logos into 4 different categories. My
takeaway from this is that the purely typographic logos work best for the brand and will be the type of
logo that | pursue, this will steer my logo development and save me time furthering logos that | do not
now intend to use.
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Thiago Correa on Pinterest saved me the trouble of compiling skate logos.
https://www.pinterest.co.uk/pin/519532506998668533/

| can see from this compilation that all the logo types that | identified in my activity above are present

here. This is reassuring that the skate culture aspect outlined in the brief and the brewery aesthetic will
marry successfully.

| identified that the purely typographic logos are longer lasting and allows for more control. | will explore
creating a purely typographic logo with the option of an emblem (Similar to how LHG have done).
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